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JTY MEDIA is a digital marketing and media
company passionate about placing your
business and brand in the global spotlight.

Through highly innovative strategies, we
move your target audience from just knowing

about your business to being crazy advocates
of your brand.

We thrive on establishing an effective
communication between you and your target
audience. We understand our clients, improve
and amplify their thoughts and produce
outstanding results for them.
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To solve clients’ problems, provide value, and surpass all their expectations.

To be the benchmark for all Digital Marketing and Media firms in Nigeria
competently rendering world-class services.



EXCELLENCE
our core “alues We believe that excellence can be achieved at every level.

INTEGRITY

\We strongly believe that your content,
We are transparent and trustworthy.

product, or service (no matter how ‘small’

you think itis) is key to changing the world. INNOVATION
With our all-inclusive mix of skill and professionalism, our

So, we exist to see your business or brand branFI Is meticulously pgsitioned to solve the ma.rketipg and
media challenges our clients may encounter while doing

grow & thrive. einaes

TEAMWORK
We believe that when people work together, they can create
something greater than themselves as individuals.

FIDELITY
5_“ \ ]ty Creating a great customer experience begins with staying true
Media to the words we speak and the bonds we make.
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Digital Marketing

CA A A g 73t

Content Marketing
Social Media Management & Marketing

Digital Ads

- Social Ads (Facebook, Instagram, Twitter, WhatsApp,
LinkedIn, YouTube, TikTok & Snapchat)

- Google/Bing Ads (Pay-per-click Ads, Display Advertising,
Search Ads)

Email Marketing

Search Engine Optimization
Search Engine Marketing
Influencer Marketing

Public Relations

https://jtymedia.ng/

Media

¢ \Website Design and Development
o \Writing

e Graphics Designing

e \/ideo Creation

e Music Production

e Photography

e \/ideography

o . 0
oooooooo

<
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Consultancy

e Discovery call & clarity session
e Business audit

e Trainings (online & offline)

e Seminars and Mentorship


https://jtymedia.ng/
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Ra’s’ng studyinfrance. . :
SonShines K

Proof BHotel And Lounge

...raising healthy, happy & Godly Sons!

RAISINGSONSHINES | STUDYINFRANCE.AFRICA AGRO PRECISO PROOF HOTEL KINGSIZE GROUP

.. : : : AND LOUNGE .. .
(@raisingsonshines @studyinfrance.africa (@agropgroup AR e @kingsizexperience



https://www.instagram.com/raisingsonshines/
https://kingsizexperience.com/
https://www.instagram.com/proofhotelandlounge/
https://www.instagram.com/agropgroup/
https://www.instagram.com/studyinfrance.africa/
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WALLFRAMES NG KING'S CUSTOM TRUE OWNER AFRICAN NEAR YOU DAMZZLE CAKES
@wallframes.ng kingscustomdesignbuild @trueownerhq @africannearyou @damzzlecakes



https://www.instagram.com/damzzlecakes/
https://africannearyou.com/
https://www.trueowner.ng/
https://www.instagram.com/wallframes.ng/
https://www.instagram.com/kingscustomdesignbuild/
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CAMPAIGN - Social Media Marketing Campaign For StudylnFrance.Africa
CAMPAIGN DURATION - 1month.

vo6H studrlnufﬂca

DIGITAL OBJECTIVE
e (reate awareness for the brand and generate leads to book
consultation sessions.

DIGITAL STRATEGY
e Content Marketing.

IF YOU ARE TIRED OF LAGOS ° Sponsored Ads.

OR NIGERIA, THIS IS FOR YOU

Read the caption below '

RESULTS
e Reached over 100,000+ Unique Accounts within 1Tmonth.
e Generated over 50+ Leads.
e Over 15+ Consultation Bookings
e |ncrease in general engagement & inquiries across all social media
platforms.

............
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New Awareness Ad —~ B New Engagement Ad i @ New Engagement Ad

Placements :
Maximum Al Mobile  Desktop Demographics

Maximum

All  Mobile Desktop 5,380 2,442 All  Women Men
@ People Reached @ Post engagements

91,185 < 91,189 13,000 . 140

@ People Reached ® Reach @ People Reached @ Link clicks

INSTAGRAM
INSIGHTS

Instagram I| I.
H— _ N——
34 a5 18-24 45-54

Instagram See All 25

See All See All

Locations

Maximum

Locations . , Placements
Countries  Regions ARl

# Edit Ad s Edit Ad /" Edit Ad
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Madia

DigiMarketing fo...

Anthony Maduka , Tobi (...

studyinfrance.africa | Pathway to
#studyinfrance with ease on Instagra...
B likes, 5 comments - studyinfrance africa | Pa..

Good morning everyone,

| noticed that this &~ post was
advertised yesterday.

| noticed that you've added the link to the
ads so it's easier for people to sign up
for consultation. (This was a very good
job, thank you)

Also, 4 people followed as a result of the
advertisement and we had a message as

a result of it (on Instagram)

https:/www.instagram.com/p/CpxC3mQ
MBjp/?igshid=YmMyMTAZM2Y =

8:22 AM

2 Unread Messages

Tobi (JTY Media Client)
To add to this, we had 7 bookings for consultation

10:36 AM

Welldone guys

10:36 AM

Case Study 1

&

DigiMarketing fo...
Anthony Maduka, Tobi (...

e

Good morning quys, here to share some updates:
Currently at 38 leads in 2days, 7bookings. That's
very impressive figures.

-

The quality of the lead will be determined after the
consultations, but so far the ads is doing great

9:59 AM

9:59 AM

Welldone everyone ..o ans

Good Morning Everyone! qq5 am /4

Awesome! 3
< 000aM

Thank you for the Updates Tobi! 10:01 AM

Tobi (JTY Media Client)
ANd our DM and Instagram is buzzing 1401 am

o 2

Followership also increased 10:01 AM

@ Message % e
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SOME RESULTS!
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CAMPAIGN - Social Media Management Campaign For Fresh2Carts.
CAMPAIGN DURATION - 4months.

“Whoever said money can't
buy happiness didn't know

where to shop

DIGITAL OBJECTIVE
e (reate awareness for the brand prior to their Full Launch.

Gertrude Stein

DIGITAL STRATEGY
e Content Marketing.

B R SN TNE N - RESULTS
e ——— e Gained 100+ Organic New Followers within 2months.
Q) retzcars e QOrganically reached 12000+ Unique Accounts within 4months.
* |ncrease in general engagement & enquiries across all social media
platforms.
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< Insights @ Insights

Previous Month v Jul 1 - Jul 31

Custom v Apr1- Apr 28

Insights Overview

e L T -
| #3.212% more i

Insights Overview

Accounts reached

Accounts engaged

Total followers

Accounts reached 10.4K
Accounts engaged 384 Content You Shared
15 Posts
Total followers 106
= 4
' N E i Class. .
INSTAGRAM INSIGHTS INSTAGRAM INSIGHTS

FOR APRIL 2022 FOR JULY 2022
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Reach

Facebook Page Instagram ]
Reach Reach

6 v 10,460 + 0
FB/IG REACH '

OVERVIEW FOR
APRIL 2022

W ARalYtics tome Tawn torvy S

Engagements

Fresh?Carts B
Hew can | contad you f the ordar | got wias unaccopiabie? 1 8% m
 the order dfers from (he order you mMade, Missing\wrong
ISSITYS, I YOUIT ORTMST, WO Mary COntact us Immadiately and A f A A\
A e N A ll".' \ AA~ [\

5 i
Tl Ty W

TWITTER INSIGHTS
| =N FORJULY 2022

ke are pust hene 1o remend you that no one should dictate
YO healify B oymen: prafenoences! (G4

In olfwe weords?

Enjoy yourself. Carmy GOl O wevenge you sunod 8 ik alebs
| e dory

Chick thve brik i our E'.N_'I mra thes ol be o CwWn wWrRIon
of enjoymeniiE)

Shop wih us today! @ pec witler comis ) m
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STRAWBERRIES
ARE TECHNICALLY

™, Fresh2Carts

“You know you are in love
when the two of you can go

Gertrude Stein grocery shopping together.”
Woody Harrelson




. "y "-.. N A = .'frf"'". | = oo ReL i . . E, .
- L - L - . . L - .
‘:. 1 . :: '_-- ,-.-. ‘l o e ',I" e - ¥ .
oy " L] - ¥ - - il & & - " L
: :l * A : : b ! y K ?-F:if‘ : -‘I '“"' : " AN . " W) : - 5 0 -
S g e LA R, 7 B R & ; _
- a . ol - o BB - - .
Lo lr.__*. T meiL o3 . . : - _'_"..1 - da --‘- . = .. gt Lew >
t g i S RS -t
ot | MY R o = "
T L ., N o w "
" i . " T 5 pa 0 . -
Medi L TR S Te -
edia AT s e i
i :

''''''''''''

CAMPAIGN - Social Media Management Campaign For Agro Preciso.

A & X CAMPAIGN DURATION - 2months.

4 Agro ﬁfeciéo offers the best | DIGITAL OBJECT|VE
AGRICUS TR = MMODIHES! e (Create awareness for the brand.

SEEDS AND SPICES NUTS

GRAINS Dry Split Ginger Raw Cashew Nut DI G ITAL STRATEGY
Paddy Rice Split Dried Turmeric Tiger Nut

Ground Nut Dry Garlic Bitter Kola
Maize D‘r}l' Cloves Kola Mut

e Oy Chitpepper  Driad Date paim e Content Marketing.

Soya Beans Dry Hibiscus Flower Fruit
Sesame Seeds

Millet OTHERS
Moringa Seeds Hard Wood ORDER YOUR COMMODITIES

S TN et () https:/agrop.co/ RESULTS
e (Gained 120+ Organic New Followers within 2months.
S EES G0 & 0 s | e Organically reached 600+ Unigue Accounts within 2months.

® [ncrease in general engagement & enquiries across all social media
platforms.




PR B 0 & - ® ™ Ll s, @
'h'p'!"-iiil i ® = LID LA O " :
e . o) e W S

.

- - " b - " - " Fom @ =;
LT & . . & ol e L
b= T e P s . r . -'-'3.?‘..-
[ ] - @ ¥ . ¥ &
- ] w i

: E L ! g M E
= ® . » - " .
. s .
L - = . .
- ' - i - .
. - & I . . .
T s . - - - -
4 N - ® . . .
LA agte . b (T & . -
L3 " " - * . .
] o - . “ @ g
il e - - - - # 5 4 ges B L . -
= L. sofal -y ko o iy i . o Jrs - .
""'l.l-l-*-"‘ -"-.*.aa'*‘ ."'.'..- e = P Al ¥
N L . o  F e v . b .
* aon '» 8% 4 an M",,,_'_ & .
i o g L i - .
T - L e e T . .
b -y ¥ M - v
i = # & ™
ol | MY R . - .
@t w L T " A T o
P "'I o " e e " '
B R T .
e, ", . O
"L . L R T T St R
3 e
% s = "
e

Jujjty

— ® L

Previous Month May 1 - May 31 Previous Month v

Insights Overview 647
Accounts reached

Accounts reached Reached audience ©®

Accounts engaged

Total followers

Content You Shared

18 Posts ? Currently unavailable due to a lack of data needed
to provide a value,

INSTAGRAM INSIGHTS
FOR MAY 2022
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Agro Preciso ..

28 day summary «o nnece

ror af

2w 1253 3 157 TWIITER INSIGHTS
i FOR MAY 2022

Top Tweet cowe 412 anpee Top mention 13 2 Get your Tweets in front of
more people

Qur Founder is + 1 today'!! § Agro Preciso s core activities can ba

categonzed inlo three oot Teamts 203 cormert o L ol
e o Tailhed b0 more Dacpbe

Talk about Vision, Fogus, Drive, Gt and

Passion; Owr CE 5 all of these things and so a) Commercial scale aggregahion and m
e model ﬁ exporialon

W Analytics Home Teeets Momw srnasey = v (EEEEEED

Tweel ECTW"'}’ Dihigr 3 = May 1, 1022 « &, Eapon data v

Your Tweets eamed 1.3K impressions over ffus 29 day penod

Dureg Pua 79 clpy povid pow gumned &)
0 ER0rY [ Oy

TWIITER INSIGHTS
FOR MAY 2022

[rgagement

Agro Pres s

M roure i>ioreg IO oS0t Pabeloas i B OO0 COorsmmOl
16 wiar wilh and (1 yow Peed 3 wuppile Afroprecns A Pare
tor you

Do yims hilied Gudtbimi Abdwl dugl S il sy 7

Ak ey Ve ane Meare B0 Palip
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Y- N & *5 .. Worker!

n Agio Processing
ﬂ- Agro Commodities Trading

© »gro Couipment Lessing
u- Agro Consultancy

a1+ IR I TGRS 1
lat Infofagrop.cs

. P m B sprosgreagp
8 pips Magropoh M 85 sgrsgra.gs L) bz alr 13

Do You need to
SOURCE

PROCURE
L INSTALL

Agro Preciso offers the best
AGRICULTURAL COMMODITIES!

l

=
., s g J‘FP Moder Agricultura
Sasymico  Sol Dred Tueric  igeriit - ARE YOU LOOKING TO GET Machinery?

(LTS Ay G hepg Koly Mg _|'
Sorgram Diriiee Dt Pi ey —f
Lo Baars Oy M scut Flowat Fain J
e Shndn = S I
LT ITH {
Wiaihga Soeda
 trvo e Charcoal = r
PopooiT Maize & e hipsfagropeo/ ¢

EQUIPMENT FOR YOUR
. AGRIBUSINESS?

i wecandieiplyou source for i
and procure I

WE ARE AT
YOUR SERVICE!

SEND US & Mﬂ%
«IR4 9 PDTTERE

irloitasrop.co

‘.._ T S TP o R O
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FIAL G EUEDLE
Auto Transport

Providing customers with competitive prices & high
quality service since 2007.

Request A Quote

e (866) 620-1776

CAMPAIGN - Metti International \Vehicle Transport & Car Shipping Project.
CAMPAIGN DURATION - 2weeks.

CAMPAIGN OBJECTIVE
e Drive Traffic to Landing Page and get people to Sign up for the

Campaign, go through the Entire Email Sequence/Flow and then
request a Quote via the 25% Off Metti Discount Offer.

DIGITAL STRATEGY
¢ Content Marketing.
e Email Marketing (B2B & B2C Email flows).
e Sponsored Ads to Highly Specific Custom Audience (San Diego County,
United States of America).

RESULTS
® |ncrease in reach and engagement within the Landing Page.

e 3+ Sign Ups and 1 Converted Lead requested 2 Quotes (Deal worth
over 10009%)


https://mettiintl.com/
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METTI 25% OFF DISCOUNT OFFER

4 contacts match your conditions Save Segment Send Campaign v

Email Address First Name Tags Email Marketing Source
@gmail.co... Adesuwa Metti Discount off... Subscribed Embed Form

@hotmail.com Monica Metti Discount off... Subscribed Embed Form

@gmail.com Olusegun Metti Discount off... Subscribed Landing Page: Metti 25% Discount

PR @gmail.com Toyosi Metti Discount off... Subscribed Landing Page: Metti 25% Discount

Monica went through the EMAIL SERIES and
requested for TWO (2) QUOTES worth over 1000%


https://mettiintl.com/metti-25-offer/
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Case Study 5


https://www.youtube.com/watch?v=LsH41-py_oQ&t=951s
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Scarred Movie LINK

; . € > O @ youtube.com/watch?v=LsH41-py_oQ&it=943s
ova media

= DYouTube 2

&  Trending

o Listenable Related Live Rece:
OVA MEDIA SUBSCRIBED [
27 sub

"My marriage was 50 close 1o
. o " falling and | had to do_
Subscriptions
et CHANNELS ) JSSION ABOUT \

HOME VIDEOS

Library

Akpororo's Ministration @ The
African Praise Experience 2022
Stats

The

History

[ Commanding a week/day
Joined Jan 23, 2021
Your videos
Watch later 133 views

oW

- = . WILD GIFT || MOUNT ZION
3 o W INSTITUTE PROJECT || HOUSE...
Fa

Chelsea 1-1 RB Salzburg | UEFA
Champlons League Highlights

DICES - SHORT FILM ON
b e 18K 5] DISLIKE 2 SHARE 1 DOWNLOAD CLIP =% SAVE . MENTAL HEALTH
Jesus Culture

Kenneth Copeland

SUBSCRIBED () PRINCESS DIANAS
: CONTROVERSIAL BBC...
A Bipolar girl plagued wi 5 ; kes [t her mission to rid the world of .
i & men, one murder at a time.

HOW IT STARTED...

~® 27 Channel Subscribers
~* 133 Channel views

HOW IT'S GOING...
e 1.83K+ Channel Subscribers
e 163,000+ Channel views


https://youtu.be/LsH41-py_oQ

ey
Case Study 6

CAMPAIGN - Tunesbid Sign Up Campaign.
et CAMPAIGN DURATION - 1week.

DIGITAL OBJECTIVE
e Lo e (reate massive awareness for service and get over 1000 Sign-up Link

,/ 4*’3‘1 Clicks from Target Audience.
Buyers.and?

Tunesbid ) ’ ‘ DIGITAL STRATEGY
e Sponsored Ads.

1 RESULTS
S e Increased engagement and a reach of 124,000 in 1week.
e e Sign Up Link Click of 7000+

® |ncrease in the number of Sign ups.



Case Study 6

¢ '>. IG Traffic Tunesbid FB Tunesbid traffic oct

4y, , L8stedited September 30, 2021 Last edited September 30, 2021

Results

' Cost per Link Click «
B Link Clicks ~

A0 Women  Men

' People Reached
@ Link Clicks
Cost per Link Click

© Cost per Link Click =
B Link Clicks =

Demographics

Al Women  Men

. People Reached
B Link Clicks
Cost per Link Click
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CAMPAIGN - Lux Hues By Sel "Minimalist” Campaign.
CAMPAIGN DURATION - 2days.

o UNHUESBYSEL DIGITAL OBJECTIVE
e (Create awareness for service on a 'Minimalist Budget'.

& + 234 41 B9S 1508

DIGITAL STRATEGY
Performance * Sponsored Ads.

Reach @

RESULTS

S L b TN

3,630 worst. Y| cest
This post reached more people than 100% o ReaCh Of 3, 600"‘ |n Zda\{S.

U e 2 Booked Calls and 1 Converted Lead.
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Feedback from
some of our Clients

Thank you Toyosi and the rest of the JTY Media
@ ity , team. | am very grateful for the precision you guys
Media gave my project.
| wanted a marketing team that will Love my project
and be as excited about it as | am and that is what |
got with your team.

' _ - The professionalism, patience and effectiveness
What do you think of JTY MEDIA's service" you used in resolving all my concerns. The humility

. in your work ethic.

JTY MEDIA is an innovative, creative, dynamic The constant feedbacks and the hUnEST}‘ made you
and professional service provider! my guys a very trustworthy team to *f'mrk with. | am
grateful. Very grateful. | can’t wait to do so many
more projects with you people.

Thank you.

experience working with the team was amazing!
Super responsive and quality of service delivery
is unequal!

Michael Fayomi, Ahrelia U Manessa, OVA MEDIA

wla] > [in] {ICIETEEE
DEBR0Eyneda
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Feedback from
some of our Clients

Thanks Toyosi for your Quality and Practical advise
on how to promote my brand, your simplicity and
methodology is top notch. Thanks for your time.

Ife (Okeleye) Hassan
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JTY Media is exceptional. The project was a
success and the team exceeded expectations. We
truly appreciate the time, efforts that was invested
in the project. Most importantly, being able to work
with our budget and still deliver result is
outstanding. | highly recommend JTY media to
others. 2-42 PM

Adesuwa Ogbeifun, Metti International
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JTY MEDIA
BB 0MmE @jtymedia

We don't market businesses or brands.
We create unforgettable experiences.

Jesutoyosilorun Ayoola-Abolade
Lead, JTY MEDIA
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Let's Connect

We'd love to work with you!

JTY MEDIA
O OME @jtymedia

Phone Number
08131898286

Website & Email Address

https://jitymedia.ng/

jtymedia.com@gmail.com
Info@jtymedia.ng

Social Media Handles
DOEDOME jtymedia
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